Cumberland County High School Syllabus

MARKETING I
Judy D. York

yorkj@ccschools.k12tn.net
Textbook:  Glencoe’s Marketing Essentials
ISBN:  978-0-07-876904-7
Materials Needed:  1” 3-ring binder, paper, pencil

Grading:  
Daily = 40%, Handouts



Tests = 40%, Chapter Exams, Current Events



Final Exam = 20%

It is the student’s responsibility to arrange for make-up work.  They have five (5) school days following an absence to schedule and complete make-up work for a missed exam or daily work.  Failure to make-up an exam will result in an “O”.

Students may pick up work upon return to school from an absence, however, credit will not be issued until the absence is deemed excusable per board policy.  (CBOE Policy #6.200)

WEEK 1: (2.1)  

Introduction, Safety, DECA  (Safety Exam)






WEEK 2:  (1.1; 2.1; 3.1)

Chapter 1:  Marketing is all Around Us



WEEK 3:  (4.1; 6.1; 7.1)

Chapter 1:  Continued

Chapter 2:  The Marketing Plan (Chapter 1 Exam/Market Share Pie Graph)


WEEK 4/5:  (4.1; 5.1 8.1)

Chapter 2:  Continued (Field trip to Kroger)  (Chapter 2 Exam)

Chapter 3:  The Political and Economic Analysis

WEEK 6/7:  (15.1; 16.1; 17.1) 

Chapter 3:  Continued  (Chapter 3 Exam)

Chapter 4:  Global Analysis   (Country Comparison Poster/ Presentation)  (Chapter 4 Exam)



WEEK 8:  (11.1; 12.1; 13.1)

Chapter 5:  The Free Enterprise System  (U.T. Tour)
WEEK 9:  (14.1)

Chapter 5:  Continued

Chapter 6:  Legal and Ethical Issues  (Chapter 5-6 Exam)

Mid-Term Exam  (Chapters 1-6)

WEEK 10/11:  (20.1; 21.1; 22.1)

Chapter 12:  Preparing for the Sale

Chapter 13:  Initiating the Sale

Chapter 14:  Presenting the Product

Chapter 15:  Closing the Sale  (Selling Project – Pecans)  (Selling Exam)  (TTU Business Department Tour)

WEEK 12/13:  (18.1; 19.1; 23.1; 24.1; 25.1)

Chapter 21:  Channels of Distribution

Chapter 22:  Physical Distribution  (Distribution Exam)

Chapter 30:  Product Planning
Chapter 31:  Branding, Packaging, and Labeling  (Branding Poster)  (Chapters 30-31 Exam)  (Tennessee’s Titans Learning Lab)

WEEK 14/15/16:  (26.1; 27.1; 28.1; 29.1)

Chapter 17:  Promotional Concepts and Strategies
Chapter 18:  Visual Merchandising and Display

Chapter 19:  Advertising
Chapter 20:  Print Advertisements  (Promotion Exam)


WEEK 17:
 (30.1; 31.1; 32.1; 33.1)





Chapter 37:  Identifying Career Opportunities

WEEK 18:  





Review

FINAL

